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Course Learning Outcome: -

. Understand the Fundamental Con

. Undemtand the Shoppcr,s bchavio

. Un(lerstnndVisunlMerchandising

. Uulcrstand D-Retailing system.

. UMrrstnnd D- paymenl syslem

JU+7U (Minimrn M^rks 35

cept of Rctail Management.

r

4,,,r I - I-Furr&"me,nals af R"tail l,4anagerefi
l. Basic Concept ol Retailing. Types ol Retailer, l\4ulti_Channel retaility organized retaility
Organised Retailing in India, Retail Market Strategy, Retail Format and targel market.
Crowth strategies. Pricing Sn.ategy, Consumer behaviour ,Deterninants uf Cnnrr,r"r.
behaviorc, Consume[ Marketing strategy, consumer decision making process. Organisation
consumer Be|ar iour... Port prrrclrrse beh$ iorrr.
2. Service Retailing- Importance of SeNice retailing and its Challenges. Courrr", ]

Behaviour in Services Zone of Tolerancc, Service perception and Expectation, Servi.e I
slrJt<g). Ser\icc rrirngte. rurtering mi^. Vcri.,i;; ;;-;;:;;."
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![1t:qjry!9rfiqg]9. marketing mix, Markering Segmentation.
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Merchandise Management
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l. Merchandising Philosophy, Merchandising plans, Merchandise budget, tinancial
inventory conh.ol, Pricing Strategy.
2. Basics of visual Merchandising, Retail Storc site and design, Storc layout, Intag., nrir., I

Store Exterior and Interior, Color Blocking, Signage and Under.standing Mrtcrial ]

Planograms, Windo\ DisDlav. I
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vftou, { a;q-1, {-ffi{{ 3ir {-qrdfurr. g-qffi ar fu+rtr, g- 6H firq
qrfirq. +erd {qr-{atr{ qii g-6H. #c. \?€Ae {-oH cMcrc,
CfudaTr. rirr{ Vmtrc, dr{qkqz - cf-{drfi qrdE r 3fu fofllq,
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E-lletailing
lntroduction: The concepts of E-Commerce, E Business and E-marketing, EvolLttion of E_
Commerce, E-Contnerce Vs Traditional Comrrerce. Network infrastructure tbr Il_
Commerce. Internet. Extranet. E-Commerce applications: Consumer Applications
Organisation Applications, Procurement Online Marketirrg and Advetisenrent, Online
Interactive Reatiling, E-Commerce - Business Models: 82B, B2C, C2C, B2 Government,
Covernment to Governnent.
E- Marketing: lnformation based marketing, E-Marketing Mix, - Cost, Connectivity,
Convenience, Customer, interface, speed ol deliver.y. Web r.etailing, process of Website
development. E-Retailing / reveme marketing. Electronic payment Systems, lntroduclion
to payment systems, OnJine payment systems-prepaid E _ payment system, post_ paid E_
payment systems, E-Cash or Digital cash, E-Cheques, Credit Cards. Smart cards. Debit
cards.
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Product based Store Lavoui Prodiii Segnentation, Prcdufi Mix, Window Dressing
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-!!ffiText Books, Refer.ence Books, othe,. resourses
I. K.V.C nadaan, Fundamental of ietailinggata Mc Craw Hill Education Pvt. Ltd. New Delhi

Education Pvt. Ltd. Nerv Dslhi.2. Sr'apna Pradhan Rqlgil Managerngnt, Tata Mc Craw Hill

(display) Analysis of Online Retailing
retailer, Payment App Procedur.e, Case

Covering all aspecls of Retailing.

(Product based)lndexing of Product based online
studies, Practical Sessions by lndustry Expe$,
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SIgge\r(11 ( onlinuoIs l:valuxtiun [t4erho'ls:
NIxrinllrm N,l:rrks: 100

Continuous Comprehcnsive Evalurtion 30 mark (CCE): Term End Exam Tt eory l0 ,n,rrts

lntcrnal Ass.ssnr€nl :
('onlinuous Comprehensive
Evalualion (CCE): .30

There shall be 4 class tests of tO rna*s eactl
out of which lhe 3 best scores nre ro be laken

l0+t0+t0= 30

Exle ul AssessDenl:
Tenn Dnd Exam (Thcory)
70

l in'e : 03:00 Hrs.

Section (A) l0 Ma&s

(a) Objective queslions - 5
(b) Very Shorl Answer type question 5

(word limit 50 words)

Scction (B) 2a Marks:
Shod Answers Type Questions I question
from each unit (word limit-250 words) 4 ro
be atte,npted out of7 given questions

S€clion (C) 36 Marks:
Long answer type que(ions (word linril500
wordr 4 to be altempred out of7 given

l0 (ttrcslion 0l .rrrl,s erch ll)

.l qtrcstion 06 n trks cach - 2.1

4 questions 09 mnrks e.(h ,36

Tolrt 70

(Credil)
(jorrse'type Crcdils Allocaled DistribLrlion of

Theorv marks
Dislf
Pract

bution of
cal nrarks

Tutorial
marks

Theory Practical I r(oril Inlernal
CCE

Externai
(Year
End
Exam)

Inl€r rrl External
(Year
End
Plnclical
Exam)

l)SIr)SEC
(Vocalionxl
C0rrseX,t)

Typc I 4 0 NA t0 70 NA NA NA
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